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SVIART Goals

Specific: Increase Instagram followers by
20%, enhance Facebook engagement by 25%,
and reach 5,000 TikTok video views through

targeted content creation.

Measurable: Use platform analytics to track
follower growth, engagement metrics (likes,
shares, comments) and video view counts

weekly.

Achievable: Implement a posting schedule 2-3
posts weekly on Instagram, weekly Facebook blog
updates, and 1-2 TikTok videos weekly featuring
relatable, influencer-driven and interactive

content.

Relevant: This aligns with the eco-conscious and
time-saving solutions sought by our target
audience, strengthening Suds & Eco’s presence In

their lives.

Time-bound: Achieve these objectives within four

months of the campaign launch.









Audicnce Needs

How we can help

Aligning ldeals

Clean and simple products that align with
our audience’s commitment to reducing
waste and mess.

Practical Needs

Simplistic design that eliminates mess and
hassle in the shower. One less thing for
busy moms to worry about cleaning.

Aesthetic Preferences

A design that is visually appealing and
creates a sense of calm with use of colors.

Easy Access [ Easy Shopping

Offered subscription service to deliver
items directly to their door. This eliminates
the stress of forgetting to replenish.




Our tone of voice should
be warm and
approachable using
language that feels more
conversational than

informative.

Our overall vibe should
be authentic

and relatable. We should
showcase real moments
and experiences that
resonate with busy
moms.

We want to use family
friendly vocabulary on
social media to show
that Suds & Eco can
be used for the entire
family.








https://new.express.adobe.com/webpage/82kGsO4DomuEF
https://new.express.adobe.com/webpage/82kGsO4DomuEF
https://new.express.adobe.com/webpage/82kGsO4DomuEF
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1. Child’s Pose
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Indulge in luxurious hair care without compromising
convenience. Suds & Eco's gentle, all-natural shampoo bars offer
salon-quality results for the whole family.

i

“| love this bar shampoo! Smells delicious, tons of lather and leaves my hair feeling so clean. | definitely recommend this
shampoo!® Karen L.

Simplify your routine today.

Shop our website.


https://new.express.adobe.com/webpage/H5f0B4eqLTMyC

LESS MESS
=SS STRESS

Say goodbye to
slippery bottles and
cluttered showers!
Suds & Eco shampoo
bars are the perfect
solution to simplify
the bath time routine

Simplify Your Shower Today—
Switch to Suds & Eco!

Suds

& Eco

Shop Now

Reduce waste, not
quality.

Discover endless
options for eco-
friendly hair care.

Visit our website and
find your perfect
match today.

Less Mess,
Less Stress

Say goodbye to slippery
bottles and cluttered
showers! Suds & Eco
Shampoo Bars are the
perfect solution to simplify
your bathtime routine!

Suds Shop Now

& Fco

Sustainablity never

looked so good.







We will try to post around 2-3 times a week
while also supplementing with Instagram
stories as well.

Since engagement for our audience is higher
around lunchtime and evenings we will try
to schedule posts accordingly.

We will post once a week in order to stay
visible while also avoiding overwhelming
our audience.

We will use Facebook to post for our blog.
We’ll also post either in the afternoon or
later in the evenings as that is when aur
audience have been found to engage the
most.

Since TikTok will not be out primary
form of social media, we’ll try to post
around 1-2 times a week to continue to
keep up with trends and stay relevant
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( IG STORY )

GUIDED SELF-CARE
CHECKLIST

SUNDAY MONDAY TUESDAY WEDNESDAY THURSDAY FRIDAY SATURDAY
01 02 03 04 05 06
( WEEK 1 ) ( TIKTOK POST) C G POST ) ( BLOG )
BETTER EATING QUICK, CLEAN & EASY SUSTAINABLE GROCERY MEAL PREP LIKE
HABITS RECIPE TUTORIAL TIPS (INFOGRAPHIC) A PRO
07 08 09 10 1 12 13
( TIKTOK POST) ( WEEK 2 ) ( IG cmousa) ( BLOG ) ( TIKTOK POST)
QUICK HOMEMADE MORE ECO-FRIENDLY ECO-FRIENDLY BAD VS. GOOD SWITCHING TO ECO-
KIDS SNACKS HOUSEHOLD PRODUCTS | CLEANING PRODUCTS PRODUCT COMPARISON FRIENDLY PRODUCTS
14 15 16 17 18 19 20
( WEEK 3 ) ( G CAROUSEL) ( BLOG ) ( TIKTOK POST)
HOUSEHOLD CLEANING QUICK CLEANING HOW TO DECLUTTER BEFORE AND AFTER
TIPS YOUR HOME (CLEANING ROOMS)
21 22 23 24 25 26 o7
C IG STORY ) ( WEEK 4 ) ( BLOG ) ( G POST ) (TIKTOK POST)
FRIDGE ORGANIZATION | TIME MANAGEMENT / 10 EASY SELF-CARE RELAXATION-THEMED HOW TO: MANAGE
/ DECLUTTERING SELF CARE TIPS FOR BUSY MOMS GIVEAWAY TIME AS A MOM
28 29 30 4]







